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    EDUCATION
Ph.D.       NEW YORK UNIVERSITY, Graduate School of Business                          January 1987

                Major fields: Marketing, Management

M.Phil.     NEW YORK UNIVERSITY, Graduate School of Business                          June 1981

M.B.A.     NEW YORK UNIVERSITY, Graduate School of Business                          June 1974

                 Major: Management

B.A.         NEW YORK UNIVERSITY, Washington Square College of Arts and Science

             









      June 1970

                Major: Mathematics

    EMPLOYMENT
ASSOCIATE PROFESSOR OF MARKETING  
PACE UNIVERSITY

                                




January 1994 ‑ present

ASSISTANT PROFESSOR OF MARKETING  
BARUCH COLLEGE                

                                  




City University of New York

                                  




January 1987 ‑ August 1993

INSTRUCTOR OF MARKETING           

BARUCH COLLEGE                

                                  




City University of New York

                                  




January 1986 ‑ January 1987

INSTRUCTOR OF MARKETING      
NEW YORK UNIVERSITY, Schools of Business

                              



September 1984 ‑ August 1985

ADJUNCT INSTRUCTOR            NEW YORK UNIVERSITY, Schools of Business

  OF MARKETING                         advisor to student AMA Marketing Society

                              

          September 1979 ‑ May 1984

RESEARCH ASSISTANT            Marketing textbook, Larry Rosenberg, 

                              (Prentice‑Hall, first and second eds.)

                              September 1979 ‑ April 1980

                              September 1975 ‑ May 1976

MARKETING RESEARCHER         ISRAEL CHEMICALS Ltd. (Tel Aviv, Israel)

            

            worked in Economics Department

            
                  

June ‑ August 1978

MARKETING INTERN                    SLOVIN (Ljubljana, Yugoslavia)

                              


worked in Marketing Department

                              


Participant in special seminar program on

                                 


Yugoslav Self‑Management system

                              


June ‑ August 1977

ADMINISTRATIVE INTERN          SVENSKA ESSO AB (Stockholm, Sweden)

                              


worked in Administration Department

                              


Participant in special seminar on  

                                 


Swedish Social System

                              


June ‑ September 1976

BANKING INTERN                SKANDINAVISKA ENSKILDA BANKEN (Stockholm, Sweden)

                              

Rotation through departments in the bank

                              

June ‑ August 1975

PROGRAMMER                    OSLO HAVNELAGER (Oslo, Norway)

                              

Computer Department of warehousing firm

                              

June ‑ August 1974

COMPUTER SYSTEMS REPRESENTATIVE   RCA Computer Systems Division

                            

worked with customer computer installations

                            

June 1970 ‑ October 1971

    PUBLICATIONS AND PRESENTATIONS
Award from American Marketing Association Sport Marketing SIG: “Distinguished Career Contributions to the Scientific Understanding of Sports Business” 2009

Steve McKelvey,  Dennis Sandler, Kevin Snyder, “Sport Participant Attitudes Toward Ambush Marketing: An Exploratory Study of ING New York City Marathon Runners” Sport Marketing Quarterly, March 2012, vol. 21, no.1
Mary M. Long, Dennis M. Sandler, Pradeep Gopalakrishna “The Impact of an International Field Study on Students’ Learning and Consumer Ethnocentrism” International Journal of Business Innovation and Research, 2011, vol.5 no. 6, 704-713.
Lisa D. Spiller,  Dave W. Marold,  Harvey Markovitz,  Dennis Sandler “50 Ways To Enhance Student Career Success:  In and Out of the Advertising and Marketing Classrooms” Journal of Advertising Education Spring 2011, Volume 15, Number 1.

Rune Bjerke, Pradeep Gopalakrishna and Dennis Sandler “A Cross-National Comparison of Scandinavian Value Orientations: From Value Segmentation to Promotional Appeals” Journal of Promotion Management, 2005, vol. 12, no. 4, 35-56.

Rune Bjerke, Tom Rosendahl, Pradeep Gopalakrishna and Dennis Sandler, “Ad Element Liking and Its Relationship to Overall Ad Liking: A European Cross-Cultural Investigation”  Journal of Promotion Management, 2005, vol. 12, no 4, 97-128.

David Shani and Dennis Sandler, "Ambush Marketing: Who is To Blame For the Flickering of the Flame?" Psychology and Marketing, 1998, vol. 15, no. 4, 367-383.

Myung-Soo Lee, Dennis Sandler, and David Shani, "Attitudinal Constructs Towards Sponsorship: Scale Development Using Three Global Sporting Events," International Marketing Review, 1997, vol.14, no. 3, 159-169.

Robert H. Ducoffe, Dennis Sandler, and Eugene Secunda, "A Survey of Agency, Advertiser, and Media Executives on the Future of Advertising," Journal of Current Issues and Research in Advertising, Spring 1996, vol. 18, 1-19.

Michael Polonsky, Dennis Sandler et.al. "Small Business and Sport Sponsoring: The Australian Experience," Journal of Promotion Management, 1996, vol 3. no.1/2, 121-139.

David Shani and Dennis Sandler, "Global Branding: What We Have Learned in the Last Ten Years," Management Bibliographies & Reviews, (21,6), 1995, 2-13.

Dennis Sandler and David Shani, "Sponsorship and the Olympic Games: The Consumer Perspective," Sport Marketing Quarterly, (2,3), 1993, 38‑43.
Dennis Sandler and Eugene Secunda, "Blurring the Traditional Advertising Boundaries: Where Does Editorial End and Advertising Begin?", Journal of Advertising Research, (33,3), May 1993, 73‑80. 

David Shani, Dennis Sandler and Mary Long, "Courting Women Using Sports Marketing: A Content Analysis of the U.S. Open", International Journal of Advertising (11,4), 1992, 377‑392.

Dennis Sandler and David Shani, "Brand Globally but Advertise Locally: An Empirical Investigation", International Marketing Review, (9,4), 1992, 18‑31.   

Robert Chamblee and Dennis Sandler, "Business‑to‑Business Advertising: Which Layout Style Works Best", Journal of Advertising Research, (32,6), November 1992, 39‑46.    

Barry Rosen, Dennis Sandler, and David Shani, "Social Issues and Socially Responsible Investment Behavior: A Preliminary Empirical Investigation, The Journal of Consumer Affairs, (25,2), Winter 1991, 18‑27.

Dennis Sandler and David Shani, "Olympic Sponsorship vs. Ambush Marketing: Who Gets the Gold"? Journal of Advertising Research, (29,4), August/September 1989, 9‑14. 

adaptation appeared in:

  Schlossberg, Howard "Olympic ambushers lie in wait for official sponsors" Marketing News, May 27, 1991, p. 18.

Dennis Sandler and Michael Kamins, "Cognitive and Affective Dimensions of Educational Objectives: Scale Development and Measurement," Journal of Marketing Education, Fall 1987, 52‑57.

Peter Dubno, David Hillburn, George Robinson, Dennis Sandler, John Trani and Ephraim Weingarten, "An Attitude Toward Behavior Modification Scale," Behavior Therapy, 99‑108, 1978. 

Refereed Proceedings
Lisa D. Spiller,  Dave W. Marold,  Harvey Markovitz,  Dennis Sandler “101 Ways to Enhance Interactive Direct Marketing Knowledge” Direct Marketing Educational Foundation Educators Conference, October 2010.

Dennis Sandler, Mary Long, “Consumer Behavior in a Recession: Implications for Advertising Strategies” Northeast Business and Economic Association, October 2010.

Steve McKelvey and Dennis Sandler, “Assessing Attitudes of ING New York City Marathon Participants Toward the Practice of Ambush Marketing” European Association for Sport Management, September 2009.

Dennis Sandler and Mary Long, “Belgian Waffles and British Beer: Does It Effect Students’ Consumer Ethnocentrism” Academy of Marketing Science Conference, Vancouver, July 2008.
Dennis Sandler and Steve McKelvey “Does a Decade Make a Difference?: Online Survey of Sponsor Effectiveness at the New York Marathon” Academy of Marketing (UK) Conference, July 2006.
Dennis Sandler “The Effect of Event Characteristics on Sponsorship: An Extension of the Cornwell Sponsorship Model”  Global Business and Technology Association International Conference, 2006.
Tom Marshall, Dennis Sandler, Pradeep Gopalakrishna, and Mary Long, “The Effect of Event Characteristics on Sponsorship: An Extension of the Cornwell Sponsorship Model”, Global Business And Technology Association Conference, Moscow, June 2006.
Dennis Sandler and Steve McKelvey. “Assessing Participant Attitudes toward Ambush Marketing” Sport Marketing Association Conference, November 2005.

Dennis Sandler, David Shani, “How Consumers Learn About Sponsors: The Impact of Information Sources on Sponsorship” Global Business and Technology International Conference, July 2003.

Rune Bjerke, Pradeep Gopalakrishna, Dennis Sandler, “Toward a Conceptual Framework to Identify Promotional Themes: An Empirical Examination Using Three Scandinavian Countries” International Academy of Business Disciplines, 2003.

Dennis Sandler and David Shani, “Impact of the New Media on Sponsorship Effectiveness: Preliminary 
Findings from the World Cup 98" American Marketing Association Summer Educators Conference, August 1999.

David Shani and Dennis Sandler, “Sports Marketing and Interactive Media: A Match Made in Heaven?” Academy of Marketing Science World Conference, Malta, June 1999.

Dennis Sandler and David Shani, “Sports Sponsorship: Consumer Use of Information Sources” American Academy of Advertising Conference, Albuquerque, March 1999.

Dennis Sandler, David Shani, and Myung Soo Lee, "How Consumers Learn About Sponsors: The Impact of Information Sources on Sponsorship" American Marketing Association Special Conference, Dublin, Ireland, June 1997.

David Shani, Dennis Sandler, and Myung Soo Lee, "Sports Marketing: Problems and Opportunities of Product Endorsements by Sports Celebrities," Academy of Business Administration Global Conference, December 1996.

Dennis Sandler and David Shani, "Local Sports Events: Are They an Effective Sports Marketing Tool?" Proceedings of the Academy of Marketing Science World Congress, July 1995.

Michael Polonsky and Dennis Sandler, "An Exploratory Investigation of Sport sponsorship by Small Business in Australia"  Proceedings of the Academy of Marketing Science World Congress, July 1995.

David Shani and Dennis Sandler, "Sponsorship: An Empirical Investigation of Consumer Attitudes, Sponsorship '92 Europe, December 1992.

Dennis Sandler and David Shani, "The Value of Sponsorship in Sports Marketing: An Empirical Study", Proceedings of the 1992 Conference of the American Academy of Advertising, Leonard N. Reid ed., March 1991.

Dennis Sandler and David Shani, "Sports Marketing in Action: A Day at the Super Bowl," Developments in Marketing Science, vol. XIV, Academy of Marketing Science, Robert L. King ed., May 1991.

David Shani and Dennis Sandler, "Sports Marketing: The Use of Celebrity Advertising,"  Proceedings of the 1991 Conference of the American Academy of Advertising, Rebecca Holman ed., April 1991.

Barry Rosen, Dennis Sandler, and David Shani, "Global Brand Standardization: An Empirical Study," Proceedings, American Marketing Association, April 1989.

Dennis Sandler, Henry Assael and Michael Kamins, "Message and Non‑Message Elements in Advertising: Does Involvement Matter?" in Developments in Marketing Science, vol. XI, Academy of Marketing Science, Kenneth D. Bahn ed., April 1988.

Dennis Sandler and Michael Kamins, "The Attainment of Cognitive and Affective Educational Objectives via Differing Term Project Assignments," in Emerging International Strategic Frontiers, C.T. Tan and V. Kirpalani,(eds.), AMA Conference, Singapore, May 1986.

Non-refereed Publications
"Counter attack: Heading off ambush marketers", Marketing News, January 18, 1999, p. 10 with David Shani.

"Climbing the Sports Event Pyramid",  Marketing News, August 26, 1996, p.6, with David Shani.

"Celebrity alone isn't a sure hit," Marketing News, August 5, 1991,  p. 8, with David Shani.

Presentations
Dennis Sandler and Mary Long “Consumer Behavior in a Recession: Implications for Advertising Strategies”, Northeast Business and Economic Association, November 2010.
Lisa Spiller, Dave Marold, Dennis Sandler, Harvey Markovitz “101 Ways to Enhance Interactive Direct Marketing Knowledge” Direct Marketing Educational Foundation Research Summit, San Francisco CA, October 2010.
“Integrating the Interactive and Direct Marketing (IDM) Lab into Direct Marketing Courses” Direct Marketing Association Research Summit, Las Vegas, NV, October 2008.

Mary Long and Dennis Sandler “Belgian Waffles and British Beer: Does It Effect Students’ Consumer Ethnocentrism?” Academy of Marketing Science Annual Conference, Vancouver, Canada, May 2008.
“Does a Decade Make a Difference?: Online Survey of Sponsor Effectiveness at the New York Marathon”, Academy of Marketing (UK) Conference, June 2006.

“The Effect of Event Characteristics on Sponsorship: An Extension of the Cornwell Sponsorship Model”, Global Business and Technology Association International Conference, Moscow, Russia, June 2006.
“Ambush Marketing: Does Involvement in the ING New York City Marathon Effect Attitude?” Sport Marketing Association Annual Conference, Denver Colorado, October 2006
Dennis Sandler and Steve McKelvey. “Assessing Participant Attitudes toward Ambush Marketing” Sport Marketing Association Conference, November 2005.
Dennis Sandler and David Shani, "Are You An Official Sponsor or Ambush Marketer?", American Marketing Association Summer Educators Conference, Boston, August 1998.

Dennis Sandler, David Shani, and Myung Soo Lee, "How Consumers Learn About Sponsors: The Impact of Information Sources on Sponsorship" American Marketing Association Special Conference, Dublin, Ireland, June 1997.

Academy of Business Administration Global Conference, December 1996,

"Sports Marketing: Problems and Opportunities of Product Endorsements by Sports Celebrities", with David Shani and Myung Soo Lee.

Academy of Marketing Science World Congress, July 1995, "Local Sports Events: Are They an Effective Sports Marketing Tool?", with David Shani. 

Academy of Marekting Science World Congress, July 1995, "An Exploratory Investigation of Sport sponsorship by Small Business in Australia", with Michael Polonsky.

TIMS National Conference, June 1994. "Sponsorship: Building a Structural Equation Model", with David Shani.

Sponsorship '92 Europe, December 1992, "Sponsorship: An Empirical Investigation of Consumer Attitudes", with D. Shani.

American Academy of Advertising, March 1992, "The Value of Sponsorship in Sports Marketing: An Empirical Study", with D. Shani.    

American Marketing Association International Collegiate Conference, April 1992, "Run for the Money: The Value of Sports Sponsorship.

Academy of Marketing Science, May 1991, "Sports Marketing in Action: A Day at the Super Bowl", with D. Shani. 

American Academy of Advertising, April 1991, "Sports Marketing: The Use of Celebrity Advertising", with David Shani.

TIMS/ORSA Joint National Conference, May 1990. "Sponsorship: A Theoretical Framework and Empirical Investigation", with D. Shani.

American Marketing Association International Collegiate Conference, April 1989, "Global Brand Standardization: An Empirical Study", with Barry Rosen and David Shani.

Luggage and Leather Goods Manufacturers of America, Executive Conference, workshop: "New Ways to Market Your Product," New York June 1988.

Academy of Marketing Science, April 1988 "Message and Non‑Message Elements in Advertising: Does Involvement Matter?" with Henry Assael and Michael Kamins. 

Academy of Marketing Science, April 1988 "Consumer Involvement As A Mediator Of Advertising 'Content' vs. 'Form'".

American Marketing Association, International Marketing Conference, Singapore, June 1986, "The Attainment of Cognitive and Affective Educational Objectives", with Michael Kamins.

    RESEARCH AWARDS
Lubin School of Business 1997 Applied Research Award

Pace University          Scholarly Research Grant - April 1996

American Academy of      1996 Research Fellowship

   Advertising                    "Special Event Sponsorship"

American Marketing       1991‑92 Faculty Advisor Research Grant

   Association                  "Sponsorship: A Theoretical Framework"

PSC‑CUNY Research Grant  1989‑90 "Global Brand Standardization"

American Marketing        1988‑89 Faculty Advisor Research Grant

   Association                  "Global Brand Standardization"

Rockefeller Brothers         1988‑89 Study Grant to investigate  

   Foundation                     “Socially Responsible Banking”
Academy of Marketing      1988 Doctoral Dissertation Competition           first prize

  Science
   HONORS AND ACTIVITIES
Award from American Marketing Association Sport Marketing SIG: “Distinguished Career Contributions to the Scientific Understanding of Sports Business” 2009

PACE UNIVERSITY   

Faculty Advisor: American Marketing Association Student Chapter (PUMA)

                    winner of National Awards 1995-2012
Pace University Award for Distinguished Service, December 1998

Lubin School of Business Applied Research Award, May 1997

Fulvi Student Life Faculty Advisor of the Year Award, May 1997

Faculty Advisor: AIESEC                             

Faculty Advisor: International Business Society   

Program Coordinator: University of Stockholm-Pace advertising program

Attended Commencement-May 1994-2000, 2006, 2008, 2009
Attended Convocation 2006
Attended Open Houses 
Scholarship Weekends 
Doctoral Dissertation Committee Chair: Dr. Thomas Marshall (2006)
Advisor for Internship Projects

Freshman Student Advisor

Transfer Student Advisor

Institutional Review Board 2002-2006

Committees:
            Lubin Business School Faculty Council – Executive Committee

                                                                                New York Representative (2002-2006)

                                                                                New York Representative (2010-2012)

                          Undergraduate Student Relations Committee

                          Graduate Student Relations Committee (Chair 2010)
                           External Relations Committee

                           Tenure and Promotion Committee (2002-3)
                           Nominating Committee (2009-10)

            New York Faculty Council - Public Relations Committee 2008-2011            
            University Honors Advisor Board

            University Retention Task Force

            Directors of Honors Program Search Committee

            Honors Committee

 Center for Applied Research: Marketing Department Colloquium Coordinator

Center for International Business Development – Faculty Steering Committee (2005-2008)

Center for Global Business Programs – Faculty Steering Committee (2010-present)
Direct Marketing Day Grant 2003 $3,700
                                               2002 $4,000        
BARUCH COLLEGE
Baruch College School of Business and Public Administration:  Excellence in Teaching Award

Faculty Advisor: American Marketing Association Student Chapter 1987‑1993

                 winner of national awards 1988,89,90,91,92,93

                 including 1991 Eastern Region Chapter‑of‑the‑Year

Faculty Advisor: AIESEC (International Association of Students in Business)-established local chapter

          received Baruch College Fund grant 1990

Freshman Orientation Faculty Leader:   Fall 1987, Fall 1988, Fall 1989

Undergraduate Curriculum Committee

Committee on Pluralism and Cultural Diversity

Marshall ‑ Commencement 1990, 1991, 1992

Representative from School of Business to School of Education and School of Education Curriculum Committee

NEW YORK UNIVERSITY
Consortium Fellow:  American Marketing Association Doctoral Consortium

ALPHA MU ALPHA (AMA National Honor Society)  June 1982

President, NYU Graduate Business Student Government

NYU Student‑Faculty Committees: M.B.A. Committee

                                                          Space Utilization Committee

BETA GAMMA SIGMA   June 1974

PHI BETA KAPPA     June 1970

     PROFESSIONAL ACTIVITIES
Editorial Review Board Journal of Sports Marketing and Sponsorship(UK)

AMERICAN MARKETING ASSOCIATION (AMA)  

organized and co-chair of Sports and Special Events Special Interest Group 

organized pre-conference Sports Marketing SIG session August 1998

moderator: Special Session on Sports Marketing-AMA Educators Conference August 1996

Reviewer 1991 Conference

AMA Collegiate Division   

Faculty Advisor Pace University Collegiate Chapter

Faculty Advisor Baruch College Collegiate Chapter 

Faculty Judge - National Student Chapter Awards Competition, 2011, 2010, 1996, 1990

     1991 Hugh G. Wales Faculty Advisor Award 

 American Marketing Association - New York

Educator's Leadership Council (1991‑1993)

Panel Moderator ‑ Career Day Conference - April 1982      

ACADEMY OF MARKETING SCIENCE

1988 Doctoral Dissertation Competition   first prize

Session Chair   1993 Conference

Session Chair   1991 Conference

Reviewer         1999 Conference
Reviewer        1991 Conference

AMERICAN ACADEMY OF ADVERTISING 
Fellowship to attend Advertising Research Foundation Conference   April 1994

DIRECT MARKETING EDUCATIONAL FOUNDATION       

Research Summit attendee/ presenter (2000-2011)

Session Chair, DMEF Educators Conference, October 2006

Professors' Institute, May 1998

ASSOCIATION FOR CONSUMER RESEARCH       Reviewer, 1984 Conference

AIESEC (International Association of Students in Business)

     President, AIESEC‑NYU

     International Delegate to the International Congress 

            Chicago, March 1980

     U.S. Delegate to the International Congress

            Brussels, Belgium   March 1979

            Madrid, Spain       March 1978

     Delegate to 9 National Conferences

     Board of Advisors, AIESEC‑New York  

                        AIESEC-Pace      

